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Aﬁer 13 successﬁd editions in Singapore and 11in Ma[aysia, the Marketing Interactive’s Agency most successﬁd agencies at the awards ceremony.
of the Year Awards back for a second year to Indonesia’s shores to measure, recognise, reward the

industry’s top—pelforming agencies. Winners will be announced at the Agency of the Year Awards gala dinner in November 2020.

We are de[ighted to open the entries for our 2020 awards, with submissions accepted ﬁfom all
agencies based in ndonesia. Entries will be J'udged ]oy an independentjwy comprised enﬁre[y of
Vespected, senior client-side marketers who will be looking at each agency’s business
pe}formance, campaign successes, staﬁ deve[opment and retention, and their contribution to the

industry.

There are 26 categories available to enter this year and you have until F'riday7 August 2020 to

comp[ete and submit your entries.

Finalists in the company and team categories will be vying for Gold, Silver and Bronze trophies.
Finalists in the individual-based category will be competing for one Gold and a Local Hero
hfophy going to the highest scoring local agency in each category shortlist. Three overall titles will
Agency of the Year, Local Hero of the Year & Network Agency of the Year also be awarded to the
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1. Boutique Agency of the Year "NEW 16.  Search Marketing Agency of the Year

2. Brand & Design Agency / Consultancy of the Year *NEW 17. Social Media Marketing Agency of the Year

3. Content Marketing Agency of the Year 18.  Specialist Agency of the Year

4. Creative Agency of the Year 19.  Agency Hevo in Life *"NEW

5. Digital Agency of the Year 20. Creative Agency Head of the Year

6. Event Markeﬁng Agency of the Year 21. lndependent Agency Head of the Year

7. Experiential Marketing Agency of the Year 22, Media Agency Head of the Year

8. Full Service Agency of the Year 23.  Rising Star of the Year (Creative Agency)

9. Independent Agency of the Year 24. Rising Star of the Year (Independent Agency)
10.  Influencer Agency of the Year *NEW 25.  Rising Star of the Year (Social / Digital Agency)
. lntegrated Markeﬁng Agency of the Year 26. Social / Digita[ Agency Head of the Year

12, Market Research Agency of the Year 27. Overall Agency of the Year (not for entry)

13.  Media Agency of the Year 28.  Overall Local Hero of the Year (not for entry)
14. PR Agency of the Year 29.  Overall Network Agency of the Year (not for entry)

15.  Programmatic Agency of the Year
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This document will heip you with your entry submission. Please read the foiiowing instructions

and speciﬁc category requirements to ensure your entries are submitted successﬁiiiy, All entries,

supporting documents, and quuired materials are to be submitted online at:

https://awards.marketing-interactive.com/agency-of-the-year-id/entry-submission/

The entry deadline is 7 August 2020.

Eligibility
The eligibility period runs from 1 July 2019 to 30 June 2020.

Categories are open to any agency based in Indonesia.

Programmes [ campaigns /[ systems / initiatives showcased ioy agencies should have
demonstrable results from the period of 1 July 2019 to 30 June 2020. Initiatives or strategies
deveioped and impievnented prior to this period are also eiigiioie, provided the impact [ results
were measured during the eiigiioiiityperiooi.

Showcased campaigns | work must have been conceptuaiiseoi, created and delivered ﬁ'om
Indonesia for the Indonesia market. Work can be created and delivered fov awider regionai
market but the audience must still include Indonesia and the featweoi results should outline the

speciﬁc impact | achievements ﬁ'om the Indonesia portion of the work.

_ Submtission: Overview

/

Entrants may submit entries across muitipie categories but must outline how each ﬁt the speciﬁc

category at hand. There is no limit to the number of entries an entrant may submit. Each
submission will be counted as an individual entry and will be chargeoi asa singie entry at usp
168.

Key Dates
Entries close: Fr'wiay 7 August 2020 (2359 hours)

Awards night: November 2020

Core Submission
As the online submission Jprocess requires the information outlined on the foiiowing Ppages, you

maywish to prepare them in advance.

Any or all information (unless speciﬁeoi as conﬁdential and oniy for the purposes ofjuoiging)
may be used oiuring and aﬁer the Agency of the Year Awards gaia dinner, and on any and all
related materials including tropnies, certiﬁcates and MARKETING interactive’s print and online

editions.
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/

Start Registration Files to Upload

Email address (you’ii have to sign up with your email address ioefore proceeding with the online Core Submission Document that contains:

submission process): 1. Cover Pagewith:

Contact Person Category:

Full Name: Name of Agency:

Job Title: 2. Performance (ax.500 words)

Email: ' 3. Product (Ma. 500 words)

Mobiie Number: 4 People (Max. 500 words)

Company Name~ 5. Perspective (Max. 500 words)

Telephone Number: 6 Appendix ) ) )

Mailine Address: 7. Swpportmg documentation (gvaphs, charts, illustrations etc.)
& ' 8. Supporting images (campaign shots, articles etc.)

Entry Details (should be written in Title C less brand guideli ify otherwi
" S cwrittenin Tt Lasemiess guideines specy‘}i ervise) Foritems2 —5, piease Vefer to thejudging criteria on the foiiow ing pages. lfyovi are submitting

Category:

Nami OY}/ Avency: for move than one category, you must tailor each entry to its respective category so the J'udging
Name o f AzenziHea J: panei can fairiy assess its merits against the specific criteria.

Designation:

Agency’s high—res iogo:

Individual/Team’s Name (oniy appiicaioie for peopie categories):
Individual/Team’s Photo (oniy appiicabie for peopie categories):
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AGENCY OF THE YEAR AWARDS . Submission Overview
F

Entry Submision & Scoring for People Categories Videos
Your Entry Submission Document should contain a maximum 2,000 words (total) with evidence You may wp[oad video content into any video—sharing websites eg. YouTube. Fix the privacy
to support and address each of the criteria points outlined in the ‘categories and criteria’ section setting to ‘Unlisted’ so that the video is accessible to on[y those with the link. Include the direct
of the Entry Guidelines document. Please ensure all areas mentioned are covered within your link in your Core Submission Document. ]fyou password protect it, don’t forget to include the
submission as thejudging pane[ will be [oohing for these details. access password in your document!
Any speciﬁc informaﬁon or content intended for J'udgirlg purposes on[y must be c[ear[y .
indicated in red font or highlighted in red. Any text highhghted in ved or in red font will not be rees

) . . . . o . Standard entryfee:
used in any materials and will not be disseminated ’oeyond the Judgmg pane[ in any way. . I

USD 168 per entry (valid until Friday 7 August 2020).

Core Submission Document Late entry fe:

Please use the temp[ate provided to prepare your Core Submission Document. You should USD 185 per entry OCOY any entries received aﬁ e Frtday 7 August 2020)

download it h
owitoac Lhere Pamtmethods:
Credit cards (Visa, Mastercard, Amex)

All entries are non—reﬁmdab le.

Required Formats

Cove Submission Document: .pdf
Supporﬁng documents: .pdf, xls, ppt, doc
Images: jpg, png

Max. file size (all documents): 10MB

Min. resolution for images: 3oodpi

MARKETING-INTERACTIVE



https://awards.marketing-interactive.com/agency-of-the-year-id/wp-content/uploads/sites/35/2020/05/aotyid2020_coresubmissiontemplate.zip

M MARKETING-INTERACTIVE'S

AGENCY OF THE YEAR AWARDS 5 C Judgmg Process
P

The Agency of the Year Awards 2020 Jury will consist of senior, client-side marketers. All judges for documentation or proof of endorsement at any point to verify the authenticity of campaigns
are requived to sign a non-disclosure agreement prior to the commencement of judging as well submitted.
as declare any conflicts of interest.

The Agency of the Year Awards team will ensure that jucges cannot review entries submitted by
their own agencies or any work of their competitors.

Judges will read, review and score entries within their assigned categories. A final score sheet will
be compiled and a list of finalists announced once all scores ave tabulated. View the section on

Judging Criteria’ to check out the 4 clear sections the judges will assess.

The judges’ decisions are final. Marketing Interactive or Lighthouse Independent Media Pte. Ltd,
does not partake in any step of the judging. However, the organisers reserve the right to
disqualify any incomplete entries or entries deemed to be misleading and / or modified for

awards entry at any stage. Any entries withdrawn or disqua[iﬁed ave still payab le and will not be
refunded,

Mar/zefmg Interactive or Lz('g/n‘/wuse /ndepena/em‘ Media Pte. Ltd. veserves the Vight to request

MARKETING-INTERACTIVE




~ M MARKETING-INTERACTIVE'S .. Judging Criteria

AGENCY OF THE YEAR AWARDS

/

Performance (25% of total score. Max. 500 words) Product (25% of total score. Max. 500 words)

Outline the commercial pevformance of your company over the awards’ e[igibi[ity period —what Detail how you have developed your product and services oﬁering over the awards’ eligibi[ity
makes this signiﬁcant and unique? period — what makes this signiﬁcant and unique?

Some measwesjudges will be [ooking out for are: Some measuresjudges will be [ooking out for are:

* Commercial (turnover, proﬁt) * Key market—[eading campaigns

* Key client retention * Recognition and awards won

* Client saﬁs_facﬁon scores * Tnnovations and discip[ine deve[opment

* New business (wins, success ratios)

Recommended information:

Recommended information: . Key product / service oﬁerings

* Annual twrnover * Key client, product / services delivered
*% change YoY * Key market [eading projects

* Nett proﬁt * Key awards won and their grade

* % change YoY

* Key clients

. Length of Ve[aﬁonship

® Income change YoY
* Clients won and annual value

* Clients lost and annual value
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AGENCY OF THE YEAR AWARDS

/

People (25% of total score. Max. 500 words) All recommended information is designed to aid the jury in understanding the entrants’ total
Describe how you have succeeded in managing your teams — what makes this signiﬁcant and pevformance. As such,judges must agreetoa conﬁdenﬁa[ity statement, and we ask that entrants
unique? c[ear[y indicate any conﬁdenﬁa[ information in red text or high[ight in ved. This marked

informaﬁon will not be made pub[ic or disseminated beyond thejudging pane[ in any way.
Some measwesjudges will be [ooking out for are:

. Key hires / promotions Entrants must tailor their answers based on the category they are entering. They are also strong[y
. Staﬁ" twrnover [ retention encowaged to keep their answers as concise as possib[e and must not exceed the respective
® Staﬁ" saﬂsfaction criteria word limit. Pleasenote: J'udges can deduct marks for excessive word counts.
® Training and deve[opment programmes
For people categories (19-26) :
Recommended information:
* Overall staﬁf numbers Please write a maximum 2,000 words (total) inc[uding evidence to support and addvess each of
*% changes YoY the speciﬁc category criteria bullet points outlined in the ‘categories & criteria’ section of the
*% staﬁF twrnover YoY Entry Guidelines. Please ensure all areas mentioned are covered within your submission as the

Jury will be [ooking for these details. Each bullet point will hold a maximum potentia[ value of 10
Perspective (25% of total score. Max 500 words) points.
lustrate how you have been communicating your company’s perspectives and points of view —

what makes this signgﬁcant and vmique?

Some measuresjudges will be [ooking out for are:
. lndustry contribution and thought—[eadevship

* Media coverage
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Y

Forpeople categories (19-26) :

Please write a maximum 2,000 words (total) inc[uding evidence to support and address each of
the speciﬁc category criteria bullet points outlined in the ‘categories & criteria’ section of the
Entry Guidelines. Please ensure all areas mentioned are covered within your submission as the
Jury will be [ooking fov these details. Each bullet point will hold a maximum potenﬁa[ value of 10
points.

Outstanding achievement in marketing campaigns (20%)
Brieﬂy introduce the vising star’s campaign success — have you worked on mu[tip[e campaigns

that have cons istent[y exceeded expectations?

Creativity and innovation (20%)

Exp lain how you solve business/ campaign pro]o[ems creaﬁve[y and use innovative ideas to come

. Judging Criteria

/

up witha unique app[icaﬁon, product, or service

Strategic thinking (20%)
Demonstrate your abiﬁty to gain core insights to focus your thinking and rationalise why you

chose speciﬁc markeﬁng solutions

Excellent execution (20%)
An overview of how you used markeﬁng tools and channels to best qffect and outline the roles of

the dﬁerent tactics / elements you chose

Successful results against objectives / KPls (20%)

Provide clear evidence [ metrics demonstrating the pe}formance of your campaign(s)
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Agencies Categories

1. Boutique Agency of the Year "NEW
This category is open to small, independent agencies with 30 staﬁ‘ or fewer. The agency can have

any speciaiiswi and provide any marketing and /[ or advevtising solution for their clients.

2. Brand & Design Agency / Consultancy of the Year *NEW
This category is open to agencies / consultancies that provide ideas, strategies and executions of

brand identity and designs for their clients.

3. Content Marketing Agency of the Year
This category is open to agencies that create or provide strategic content across channels such as

websites, social media, e-newsletters, white Ppapers etc. for their clients.

4. Creative Agency of the Year
This category is open to agencies that provide creative ideas, designs and executions for

advertising Jpurposes across all media ptatfowns.

5. Digital Agency of the Year

This category is open to agencies that provide digitat solutions, strategies and executions for their

clients’ mavketing and advertis ing purposes.

.Categ.on./ Descriptions

/

6. EventMarketing Agency qf the Year
This category is open to agencies that provide event marketing solutions such as exhibitions, B2C
and B2B events for their clients.

7. Experiential Marketing Agency of the Year
This category is open to agencies that provide experientiat marketing solutions such as brand

activations, sensory interactions, audience participation events etc. fov their clients.

8. Full Service Agency of the Year
This category is open to agencies that handle the ﬁiii—range of marketing and/or advevtising
solutions, ﬁrom creative concept to imptementation and tracking of results. The Full Service

Agency should be able to oﬁer aminimum of three marketing ptatforms in-house.

9. Independent Agency of the Year
This category is open to any independent agency with any speciatism. An agency can be deemed

independent when it is not part of an agency network and is not owned t)y an agency hoiding

company, a congtomerate or any other toig agency or parent company.

10. Influencer Agency of the Year "NEW
This category is open to agencies that provide their clients with ideas, strategies and the

execution of mavketing and [ or advertising campaigns with social media inﬂuencers.
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1. Integrated Marketing Agency of the Year
This category is open to agencies that provioie advertising and/or marketing solutions for their
clients ioy successﬁiiiy integrating three or more marketing piagforms, be it tkrougk their
inoiustry partners or in-house. An integrateoi Marketing Agency should oﬂ%r the

coneeptuaiisation and management of an integrated campaign across a range of verticals.

12. Market Research Agency of the Year

This category is open to agencies that provioie commissioned market research for their clients.

13. Media Agency of the Year
This category is open to agencies that prov ide mediapianning, iauying and strategy services for

their clients.

14. PR Agency of the Year
This category is open to agencies that provioie strategies and executions for clients in the areas of

corporate communications, pubiic aﬁairs, B2B, investor relations or crisis management etc.

15. Programmatic Agency of the Year
This category is open to agencies that provioie omnichannel, demand and supp iy buying
capabiiities for their clients. Tkey should demonstrate the successﬁii aieiivery and performance of

programmatic strategies and solutions.

.CategOr)./ Descriptions

/

16.Search Marketing Agency qf the Year

This category is open to agencies that oﬁer search marketing solutions as part of their core

oﬁering to clients.

17.Social Media Marketing Agency of the Year
This category is open to agencies that oﬁer social media solutions as part of their core marketing

oﬁering to their clients.

18. Specialist Agency of the Year
This category is open to agencies or units within agencies that speciaiise n speciﬁc business
verticals for their clients’ marketing purposes. Business verticals could include areas such as

education, healthcare, skopper marketing etc.
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.Catég.on./ Descriptions

/

People Categories

19. Agency Hero in Life *NEW
This category recognises outstanding [eadership and excellence ﬁ'om agency leader who has
made a sign@ficant impact to their agency’s overall adverﬁsing / markeﬁng output and revenue

stream.

Entrants can nominate themselves or a co“eague; they should show achievements against

olojecﬁves and evidence of business impact in the fo“owing aveas within the e[igibi[ityperiod:

* Creativity and innovation

+ Strategic thinking

» Excellent execution

» New business wins

. Stabi[ity or improvement of the agency's business pe}formance

* Having built or maintained a positive work'mg environment for their teams
» Contribution to the wider 'mdetry

* Any other excepﬁona[ achievement or work that especiaﬂy merits this award

20. Creative Agency Head qf the Year
This category recognises outstanding [eadership and excellence ﬁ'om heads of creative agencies

who have made a signﬁcant impact to their agency’s overall advevﬁsing/ markeﬁng output.
Entrants can nominate themselves or a co[[eague; they should show achievements against
objecﬁves and evidence of business impact in the foUowing areas within the eligibiﬁty period:

* Creativity and innovation

- Strategic thinking

- Excellent execution

- New business wins

. Stabi[ity or improvement of the agency's business pevformance

* Having built or maintained a positive working environment for their teams
- Contribution to the wider 'mdetry

* Any other excepﬁona[ achievement or work that especiaﬂy merits this award
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21. Independent Agency Head of the Year 22. Media Agency Head of the Year

This category recognises outstanding ieadership and excellence ﬁ'orn heads of independent This category recognises outstanding ieadersnip and excellence ﬁ'om heads of media agencies
agencies who have made a signiﬁcant impact to their agency’s overall advertising / rnarketing who have made a signiﬁcant impact to their agency’s overall advertising / rnarketing output.
output.

Entrants can nominate themselves or a coiieague; they should show achievements against
Entrants can nominate themselves or a coiieague; they should show achievements against oiojectives and evidence of business impact in the foiiowing areas within the eiigiioiiityperiod:
oiojectives and evidence of business impact in the foiiowing aveas within the eiigiioiiityperiod:

. Creativity and innovation

* Creativity and innovation + Strategic thinking

+ Strategic thinking + Excellent execution

» Excellent execution - New business wins

- New business wins . Stabiiity or improvement of the agency's business pevformance

. Stabiiity or improvement of the agency’s business peiformance * Having built or maintained a positive working environment for their teams

* Having built or maintained a positive working environment for their teams - Contribution to the wider industry

- Contribution to the wider industry * Any other exceptionai achievement or work that especiaiiy merits this award

* Any other exceptionai achievement or work that especiaiiy merits this award
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23. Rising Star of the Year (Creative Agency)

This category recognise outstanding work from an individual aged 35 and under*, working for a

creative agency, who has made a signiﬁcant impact to the agency’s advertising / rnarketing
eﬁorts and shows potentiai to be a rnarketing star of the ﬁﬂ.ture.

Entrants can nominate themsevles or a coiieague; tkey can use one particuiar campaign as a case
study of evidence to forrn their entry or can use aspects of various projects, but all work must

have taken piace within the eiigibitity period and tkey must show evidence of:

. Outstanding achievement in marketing campaigns

* Creativity and innovation

+ Strategic tkinking

» Excellent execution

. SUI.CCCSSﬁ.Li results against oiojectives / KPls

. Wiiiingness to learn and deveiop their range of skills

* Any other exceptionai achievement or work that especiaiiy merits this award

. Manager / client testimonials are welcomed

*Individual should be aged 35 or under on the date of the awards gaia nigkt

.CategOr)./ Descriptions

/

24. Rising Star of the Year (Independent Agency)
This category recognises outstanding work from an individual aged 35 or under*, working for an

independent marketing agency, who has made a signiﬁcant impact to the agency’s advertis ing /
marketing eﬂqorts and shows potentiai to be a rnarketing star of the ﬁAture.

Entrants can nominate themsevles or a coiieague; tney can use one particuiar campaign as a case
study of evidence to forrn their entry or can use aspects of various projects, but all work must

have taken piace within the eiigitoiiity period and tney must show evidence of:

. Outstanding achievement in rnarketing campaigns

* Creativity and innovation

- Strategic tkinking

- Excellent execution

. Successﬁf.i results against objectives / KPls

. Wiiiingness to learn and deveiop their range of skills

* Any other exceptionai achievement or work that especiaiiy merits this award

. Manager / client testimonials are welcomed

*Individual should be aged 35 or under on the date of the awards gaia nigkt
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25. Rising Star of the Year (Social / Digital Agency)

This category recognises outstanding work from an individual aged 35 or under*, working for a

social media / digitat agency, who has made a signiﬁcant impact to their agency’s marketing /
advertising eﬁ‘orts and shows potentiai to be a social media / digitat marketing star of the future.

Entrants can nominate themsevles or a coiieague; they can use one particuiar campaign as a case
study of evidence to form their entry or can use aspects of various projects, but all work must

haev taken piace within the eiigibitity period and tney must show evidence of:

. Outstanding achievement in marketing campaigns

* Creativity and innovation

+ Strategic thinking

» Excellent execution

. SUI.CCCSSﬁ.Li results against oiojectives / KPls

. Wiiiingness to learn and deveiop their range of skills

* Any other exceptionai achievement or work that especiaiiy merits this award

. Manager / client testimonials are welcomed

*Individual should be aged 35 or under on the date of the awards gaia night

.CatégOr)./ Descriptions

/

26. Social / Digital Agency Head of the Year
This category recognises outstanding ieadersnip and excellence ﬁ'om heads of social media /

digitat agencies who have made a signiﬁcant impact to their agency’s overall advertising /

marketing output.

Entrants can nominate themselves or a coiieague; they should show achievements against

oiojectives and evidence of business impact in the foiiowing aveas within the eiigiioiiityperiod:

* Creativity and innovation

+ Strategic thinking

- Excellent execution

- New business wins

. Staioiiity or improvement of the agency's business performance

* Having built or maintained a positive working environment for their teams
- Contribution to the wider industry

* Any other exceptionai achievement or work that especiaity merits this award
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Overall Categories

27. Overall Agency of the Year (not for entry)
This category will recognise the most successﬁd pevforrning agencies across all categories. The top
5 pelfowning agencies will be shortlisted for the overall Agency of the Year title with the eventual

winner chosen by our independent pane[ oﬁudges.

28. Overall Local Hero of the Year (not for entry) .

The title of “Local Hero” will be awarded to the highest performing local agency in each category. enousi T Tonte E R M

A local agency should have been established in Indonesia, and continue to operate here with RKETING INTER’ACTIvs . e
Indonesia as its HQ{The agency can be ;ﬁ[iated with a g[o’oa[ company as [ong as the ownersnip A PuBLICATION oF $88 o : KON SN 35‘,' A ﬁMaﬂc
is independent. t’ g - P =R @2 ~. e

29. Overall Network Agency of the Year (not for entry)

This category will recognise the most successﬁd pevforming network agencies across all
categories. The top 5 pe}forming networks will be shortlisted for the overall Network of the Year
title with the eventual winner chosen by our independent pane[ ofjudges.
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/

Entry fees are non—reﬁmdab[e.
Thejudges’ decisions are ﬁnal.

Without prior notice, the Agency of the Year Awards team reserves the right to add, merge or
dissolve any categories should it be deemed necessary. Should any categories be merged, entries
qﬁected in the origina[ categories will not be veﬁmded. However, should any category be
cancelled, a ﬁ/l“ reﬁmd will be made to the company that has paid for the submission.

Any conﬁdenﬁa[ informaﬁon must be written in red font or highﬁgh’ced in red. Any text in red
font or high[ighted in red will not be disseminated beyond thejudging pane[ in any way.

The entrant otherwise grants Markeﬁng Interactive, Lighthouse 1ndependent Media Pte. Ltd.
and its partners permission to show material/s from the entries at the awards presentation, in

Marketing Interactive and at any time deemed appropriate by the organiser.

Should your entry be shortlisted, your entry details found on the online vegistration site will be
used on all awards materials including the website, awards presentation slides and trophy
(presented on the night of the awards, should you win). The reflected text will be displayed in
Title Case unless brand guidelines specify otherwise.

Please note that afcer the submission deadline, all informaﬁon on the Entry Details and Core
Submission Document, inc[uding company names, credits and so on, are FINAL and cannot be
changed and /[ or transfewed to another party. Any changes made aﬁer submission will be
charged 10% of the entry fee per change.

Whilst care will be taken by the organiser, the entrant agrees that Markeﬁng Interactive or
Lighthouse ]ndependent Media Pte. Ltd. and its partners will be exempt from any [ia]oiﬁty fov the
errors or omissions vepvoduced, lost and / or compted in the presentation of the Agency of the
Year Awards or in Markeﬁng Interactive. For the purposes of c[arity, this exemption of [iabi[i’cy
includes any communications online and oﬁhne loy Market'mg Interactive, Lighthouse
Independent Media Pte. Ltd. and its partners.
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"~ M MARKETING-INTERACTIVE'S Terms & Conditions

AGENCY OF THE YEAR AWARDS

Finalists are Vequived to be present at the awards ga[a dinner to ﬁnd out the results of the
competition and to receive their trophy/ ies (should they win). Should the ﬁnaﬁsts not be able to

attend the awards ga[a dinner, an appointed representative must be present on their beha[f.

*The overall category shortlists will be decided using the fo“owing scoring. The top 5 pe}fowning
agencies will be shortlisted for the overall categories with the eventual winners chosen by our

independent pane[ ofjudges.

Gold — 4 points
Silver — 2 points
Bronze — 1 point

Finalist — 0.5 points (for local hero on[y)
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M MARKETING-INTERACTIVE'S

AGENCY OF THE YEAR AWARDS

For ﬁﬂther enquiries, p[ease contact:

Dzulfiqar Rohim

Assistant Head, Project Management
Tel: +65 6423 0329

Mobile: +65 9678 9958

Email: dzu[ﬁqaw@markeﬁng—interacﬁve.com

Mohanesh Kumar
Project Manager

Tel: +65 6423 0329
Mobile: +65 9895 3365

Email: mohanes hk@market'mg—interacﬁve.com
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