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The Loyalty & Engagement Awards: Core Submission Document
Entry deadline: 18 June 2020 (Thursday)
	Category
	

	Name of Campaign/ Programme
	


	Name of Client Organisation
	

	Name of Brand
	

	Name of Agency / Solution Provider (if applicable)
	

	Team Credits (client/ agency)
	



Guidelines
Please refer to The Loyalty & Engagement Awards 2020 Entry Guidelines for specific information, category descriptions and entry criteria details.
Images & Supporting Documents
Please insert your supporting documents within this Core Submission and also upload them (in high-resolution) separately on the online submission page. Should your entry be shortlisted, these images and any non-confidential supporting documents may be used for publication. 
In your online submission, you must include a high resolution company logo and campaign / programme image that can be used on all marketing material.
Videos
Please copy and paste links to any videos here: 

Attention
Once you are ready to submit, please save this file into a .pdf version before uploading it at: https://awards.marketing-interactive.com/loyalty-and-engagement-sg/entry-submission
Any specific information or content intended for judging purposes only must be clearly indicated in red text or highlighted in red and will not be disseminated beyond the judging panel in any way. 
Contacts
Dzulfiqar Rohim | Assistant Head, Project Management 
Mobile: +65 9678 9958 | Email: dzulfiqarr@marketing-interactive.com
Mike Lee | Project Manager
Mobile: +65 9889 9596 | Email: mikel@marketing-interactive.com 



Context (10%) – max. 500 words
•	Describe the problem or challenge the brand faced. What was the competitor landscape? What was holding the brand back? 
•	What were the goals the brand wanted to achieve by tackling the challenge? 
•	Who was the target audience in the context of this challenge? 
•	What strategy were you using before this (if any) and why was it not working?























Strategy (35%) – max. 1,000 words
•	Detail the plan devised to address your challenge 
•	Elaborate on the key considerations for choosing this over other platforms 
•	Elaborate on the strategy – timeline, budget, creative and media considerations etc.

























Activity (35%) – max. 1,000 words
•	How was the strategy executed and communicated to its audience? 
•	How did the delivery demonstrate best practice in planning and execution? 
•	What was the rationale behind the chosen media platform(s)?

























Response (20%) – max. 500 words
•	Please provide measurable metrics on the success of your programme in relation to the goals you wanted to achieve – for example, financial improvements / customer satisfaction improvements / engagement levels / membership levels / interaction and response levels 
•	Provide clear statistics where possible
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